
YOUNGER CONSUMERS INCREASINGLY ASPIRE TOWARDS 
MORE NATURAL LIFESTYLES



INTRODUCING
Absolut Watermelon 

COMING FEB OF FY21
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1. Numerator Insights, Total US, Flavored Vodka buyer (n=2,437) 2. Numerator Psychographics Analysis, Total US, Flavored Vodka buyer ( n=2,413) 3. Nielsen, Total US xAOC+Liquor, 5 years CAGR ending 6/20/20
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*Launch plan TBD based on status of COVID-19 at time of launch




