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5 e s

PRODU CT This bold new Marganta wlth a T'nrls.t [ E-q'h A BV and perfeﬁl;r balanced to -
deliver authentic margarita flavor and a delightfully refreshing fmish. 3

TARGET CONSUMER/OCCASION: All consumers drinking margaritas during the

Cinco de Mayo holiday & summer zeason. Perfect for consuming with friends in outdoor
refreshment and hanging out cccazions.

OPPORTUNITY: Bud Light Lime Lime-A-Rita has the opportunity to deliver a
convenient, refreshing take on the fradiional margarita.

SUPPORT: National TV, print, and digital: Local OOH, sampling’. and merchandising to
drive awareness and sales

RETAIL PLACEMENT: Primary placement target iz on display with Bud Light Lime.
Shelf placement  recommendation is in FMBE section next to category leader. y

PACKAGES: 8oz cans (12-pack); 240z can single serve

LIMITED TIME ONLY: Available from April 9" to September /" 2012




LIMEA KITA

MARGARITA WITH A TWIST:

Introducing Bud Light Lime “Lime-A-Rita.”

The bold flavor of an authentic margarita made
with a “twist” of Bud Light Lime for a cool,
refreshing, balanced finish. Garnish your glass
with salt & lime, pour over ice and enjoy!




BUD LIGHT LIME STRAW-BER-RITA
NEW PRODUCT
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A ready-to-drink 8 percent ABV strawberry margarita flavored alcohol P

beverage with a twist of Bud Light Lime. Best served over ice, Bud Light E

.+ Lime Straw-Ber-Rila brings together a mix of two favorites - great strawberry [}

- margarita taste with the refreshment of Bud Light Lime - to create something B
original and incredibly drinkable.

Great Strawberry Margarita Taste With a Twist of Bud Light Lirmae
Best Enjoyed Over lce
B Percent ABV

S IR/PACKAGES

Packages launching 41/13:
#12 Pack Boz. Sleek Cans
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PRICING

At parity with Bud Light Lime Lime-A-Rita

& 240z Can
& 4 Pack 160z, Can

Package launching Summer 2013
&6 Pack Boz, Flint Bottie

MIEDIA SUPPORT

Full 360 - TV, Digital, Print, OOH

LISPLAY ADJACENCIES

& With Bud Light Lime and Bud Light Lime
Lima-A-FHita

# Flank Bud Light Mega displays where
appropriate
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SHELF PLACEMENT

Recommendation:

@& Merchandise within the FMB / Specialty
segment

Rationale:
& Encourage trial among current FMB
drinkers as well as non-beer drinkers
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BUDLIGHT LIME CRAN-BERRR-RITA
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PRODUCT DESCRIPTION

SJLUST IM TIME FOR THE HOLIDAYS, BUD LIEHT LIME IS5 EXCITED TO INTRODOWCE BUD
LIGHT LIME CRAMN-BRRA-AITA — & NEW ., LIMITED-TIME ONMLY WINTER BEASDOMNAL
OFFERINE. BEET ENJOYED CWER ICE, BUD LIGHT LIME CHRAM-BRARR-RITA COMBIMNES
THE DELICIOUS FLAVDR OF & CRHAMBERRAY MARGARITA WITH A REFREEHING TWIST
OF BUD LIBHT LIME. aVAILABLE [N B% aBY DMLY,

TARGET CONSUMER STR/PACKAGES

LOL&-35 CO-ED COMNSLUMERES WHO MNOOWEMBER 4, 20013
PREFER EBWEETER-TASTIMNG DHIMKS 12 P B OF SLEEK CAMNS
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SHELF PLACEMEMNT DISPLAY ADJACENCIES

MERCHARMDISE WITH WITH BUD UEHT LIME AND'RITA
FhiB F SPECIALTY SEGMERMNT Fardily; MEAR WINE alD HARD LIGUOR
SPLAYS FOR THE HOUDAYE
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