Italy’s #1 Spirit

APEROL IS THE PERFECT APERITIVO

Bright orange in color, infused with bitter
and sweet oranges and rhubarb, Aperol is a
delicious Italian spirit that you immediately
want to share.
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Aperol's Compelling Personality

\ Aperol Spritz Perfect Serve
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Key Selling Points Brand Strategy

. * Build targeted On-Premise
distribution: Ensure listing in
key outlets and optimize brand
presence (visibility).

* Establish Aperol trade
understanding: Educate trade on

TaStmg Notes the Aperol Spritz perfect serve.

* Recruit target consumers: Set up
Aperol Spritz sampling—when
y people try the Spritz, they love it!

Target Consumer
25-34 year old men and women:
Depletions continue to gain momentum! Urban, affluent, young adults that are
optimistic, open minded, culturally
+29% curious and highly social. They drink
+50% premium spirits.

Pricing Strategy

* On-Premise: $8-510 for an Aperol
Spritz in mainstream bars. Ideal
price is in between the craft beer
and traditional cocktail spaces.
* Off-Premise: $22-525, 750 ml,
Aperol & Prosecco-Two Italians for the perfect serve 3 price points minimum below
. Camparibecause it is amore
approachable bitter with lower
alcohol content.

Channel Strategy

* On-Premise: Casual and trendy bars

and restaurants (including Italian),
TTL Prosecco 9L Case Eq Volume outdoor establishments (city

square, rooftop and beach).
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+40% trendy bars and restaurants

(including Italian).
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* Off-Premise: Independent and chain
liquor. Gourmet, specialty and “A"
‘ grocery.
* Shelf Schematic: Place Aperolin
the liqueurs/aperitivos section
adjacent to Campari or St. Germain.

Specifications

Aperol © Aperitivo Liqueur, 11% ABV (22 Proof). Campari America,
San Francisco CA. Please share Aperol responsibly. Aperol.com




