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ABSOLUT COCKTAILS ARE NOW READY TO DRINK :

>

o
FLAVORS: GRAPEFRUIT & ROSEMARY, LIME & CUCUMBER, RASPBERRY & LEMONGRASS e
e
LAUNCHED MAY 2020 ,':
o
e
o
e
OFF-PREMISEGROWTH DRIVER DRIVES TRADE UP & BASKET RING e
Alcohol-based RTDs are growing faster off- y Spirit-based RTDs generate more rev?nue 5
trade than beer, still wine, cider and spirits! than the malt-based cocktail segment N
LR
42
BIGGER THAN PALE ALE BEER ON PREMISE RECRUITS TO THE CORE Ea
Between spring and fall 2019, there was a 83% of consumers who purchased Malibu ~:,
73% increase in the number of adults RTDs were new to Malibu, and 10% followed :?. ;‘
drinking hard seltzer on premise.? up with a spirit boftle purchase? o
2 o
-
TWO TRENDS HAVE BEEN DRIVING THIS GROWTH o5
0
~ S
SPIKED SELTZERS ‘ SPIRIT-BASED COCKTAILS g
. ’ g WORTH $675M ~8MCS* es
Millennials are health-conscious, seeking out “better for Growth in cocktail culture has created the need -

-

me” alternatives for premium RTD cocktail solutions®

% Sudila

SHOPPERS ARE PRIORITIZING CONVENIENCE WITHOUT COMPROMISING ON QUALITY
BUT MOST RTD BRANDS DO NOT USE A PREMIUM VODKA IN THEIR RECIPE

2 INTRODUCING ABSOLUT COCKTAILS

' ORIGINAL ABSOLUT VODKA INFUSED WITH ALL NATURAL FLAVORS, REAL FRUIT JUICE AND SECOND TO NONE MIXOLOGY.
' COCKTAILLINE UP INCLUDES MANGO MULE, BERRY VODKARITA AND GRAPEFRUIT PALOMA.
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GINGER FLAVOR

READY T0 DRINK
WITH GRAPEFRUIT AND
LEMON FLAVOR

] Nleren How newer ready- ro drink beverages‘ packqges aré shqklng up, the qduh beveroge mmk’l\/\qy 2019 4 N'9|59n Beer TOP'“"e Rep@" 2/22/26 assumes 74% N'e|5~€(‘ COVSIUQG in Beer

2 Forbes; New Hatid Seltzer Stafs Show It Ouf;elllng A Certain Beer Styie A AndResraurams Feb 2020 # 5.7 Nielsen. §pirits XAOC #Lig PIUs 2/22/20 assumes 45% N'else" CQVE'UQE
*-3. Nielsen panel data stu8y 20'\ . - 6 Norﬂ'\ Ameucu RTD. Reponﬁo 9 the mslgh's partners x A
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TASTING NOTES HOW TO ENJOY it
Bright and refreshing taste with well-balanced sweetness. Chilled straight from the can. Or if you're feeling fancy, - :
serve in a cocktail glass with garnish. n e
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g MERCHANDISING STANDARDS = y)
L"."; “.
Y hog
N PRIMARY PRICING STRATEGY: Parity to Cutwater RETAILDISPLAY PRIORITIES: :r; e
2 ¢ ?; B
: *  Retail: $12.99 - $14.99 depending on state/account 1. RTD shelf section: Position Absolut in other areas of the :'f
G store |
~+  OnPremise: $8-10, line priced with spirit-based RTDs
A 2. Refrigerator: Gain out of aisle placement with cans in
'~ PROMO PRICING STRATEGY: Parity to Cutwater the cooler
VISIBILITY: 3. Include in Spring / Summer Display: Recruit to Core g‘ﬁ'
. . L p I
|+ Retail: 6 facings in the RTD section at eye level, left of 4. RTD-only Display/Dump Bin: Drive impulse purchase o
. Cutwater RTDs Zoe
A «  On Premise: Feature menus - single cans & bucket

specials ‘ ABSOLUTESSENTIALS |
.
1

*Single cans to be made available at distributor discretion.

TECHNICAL SPECIFICATIONS e

s
3 MANGOMULE 7% 120z 0-89540-53526-5 0-89540-53528-9  116.6mm x 116.6mm x 158 mm 6 100-89540-53528-6 354 mm x 238mm x 160mm | &
GRAPEFRUIT o
PALOMA 7% 120z 0-89540-53527-2 0-89540-53529-6 116.6mm x 116.6mm x 158 mm 6 100-89540-53529-3 354 mm x 238mm x 160mm
BERRY 10 ; -
o 120z 0-89540-53530-2 0-89540-53531-9  116.6mm x 116.6mm x 158 mm 6 100-89540-53531-6 354 mm x 238mm x 160mm :
VODKARITA % A

‘ 7. Ounnmmrve Feedback bosed an February 20” Event Survey: n(sulvsy comple'ed) 70; " A e '. Pt ; _l. g '-: l_' $ E“Jov KEEPO“SIBLT *

SeuEenkie e rinmy ded S HihMNeo) rnd WIS CIoWe i R e S S s RRTEGL < Absolut® Vodka Specialfies. Product of Cdnada. 5-10%-ALC.7VOL -
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