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TRULY PUNCH HARD SELTZER

BURSTING WITH JUICY FRUIT, TRULY" PUNCH IS ALL ABOUT BIG FLAVOR
AND BIG REFRESHMENT.
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HARD SELTZER HARD SELTZER
MIX PACK 240Z

ITEM NUMBER (SKU): 12 PACK SLIM CAN: PD447376
PRODUCT DIMENSIONS:

ITEM NUMBER (SKU): PD455301

PRODUCT DIMENSIONS:
120Z SLIM CAN: 2.26 (IN) X 2.26 (IN) X 613 (IN), VOLUME: 31.29 (CU. IN.), NET WEIGHT: 078 (LB), GROSS WEIGHT: 081 (LB.) 240Z CAN: W 288 (IN.) X D 2.88 (IN.) X H 7.70 (IN.); VOLUME 6387 (CU. IN.); NET WEIGHT 1.56 (LB.):
12PK CARRIER: QTY 12, 908 X 675 X 613 (IN), VOLUME: 375.44 (CU. IN), NET WEIGHT: 9.33 (LB), GROSS WEIGHT: 987 (LB) GROSS WEIGHT 160 (LB.) 12PK LOOSE TRAY: QTY 12; LENGTH 1181 (IN.) X WIDTH 919 (IN.) X HEIGHT 781 (IN.):
2-12 CASE: QTY 2, 1413 X 938 X 644 (IN.), VOLUME: 049 (CU. FT.), NET WEIGHT: 1866 (LB), GROSS WEIGHT: 2003 (LB) VOLUME 049 (CU. FT); NET WEIGHT 1866 (LB); GROSS WEIGHT 1956 (LB.)
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DRINKERS ARE EXCITED
ABOUTTRULY’ PUNCH!

TRULY" PUNCH HAS STRONGER APPEAL THAN LEMONADE

DRINKERS LOVE THE
REFRESHING TASTE OF
HARD SELTZER COMBINED
WITH BIG FRUIT FLAVOR.

r “FLAVOR WAS SO WELL BALANCED. | HAD A SIP
AND IT IMMEDIATELY PUT ME IN A GOOD MOOD.”
r “THESE ARE SO GOOD! | COULD DRINK
2 EVERY DAY

r- “REALLY FRUITY AND A LOT OF FLAVOR”
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SOURCES: AYTM TRULY HARD SELTZER FEB 2021 SURVEY; FINCH BRANDS INSIGHTS RESEARCH, JAN 2021; QUOTES FROM INDEPENDENT CONSUMER FOCUS GROUPS, JAN 2021
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