RIESLING

T : With aromas and flavors of apricot, peach, and pear, it's the result of
[ l excellent growing conditions along the Italian Dolomite Alps.

== e GRAPES
100% Riesling

SERVING SUGGESTIONS
Enjoy with flavorful appetizers, meat and vegetable patés. Delicious with
fish and white meats, such as chicken and pork.

= VINEYARDS: No other white varietal rivals Riesling’s magical blend of
C AVIT exhilarating aromas, ripe fruit flavors, refreshing acidity and versatile
e compatibility with food. The cool northern Italian climate in which
RIESLING Cavit's vineyards are planted provides excellent growing conditions for
PRV CIA B EAVA this bequiling white grape.

QL ALONE GYOTAALLATRLA

]

*‘"“CWED FROM PTALY |

WINEMAKING: Cold fermentation, including brief skin contact, is
conducted under rigorously controlled conditions in order to facilitate
maximum extraction of aromas. Refinement takes place in stainless
steel tanks, with early bottling designed to maintain the wine's naturally

fresh bouquet.

ALCOHOL: 11.6%
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Off-Premise Event Recap

Brand/Program:

Event Date:

|Account Manager Name:

Location:

Name Of Account:

Start Time: End Time:

How many consumer interactions occurred?
Number of consumers sampled?
Number of bottles used for sampling?

Brand Sampled

Varietal Sampled
Featured Price Of Bottle
Regular Price Of Bottle
Total Bottles Sold

Brand Sampled

Varietal Sampled
Featured Price Of Bottle
Regular Price Of Bottle
Total Bottles Sold

Brand Sampled

Varietal Sampled
Featured Price Of Bottle
Regular Price Of Bottle
Total Bottles Sold

Brand Sampled

Varietal Sampled
Featured Price Of Bottle
Regular Price Of Bottle
Total Bottles Sold

What POS was used during this event?
Spokesmodel Name:

Was there a display or case stack near your sampling station?

|Customer Demographies
Age Range {circle one)
Ethnicity (circle ali that apply)

21-30/31-40/ 41+

African American / Hispanic / Asian / Other / General Market

Consumer Comments (wine taste/Wine quality/POS/coupons (if offered))

What was the most common objection to consumers not purchasing?

Spokesmodel Feedback (including POS comments/taste and bottle feedback):




