
WHAT IT IS
A ready-to-drink hard iced coffee with a Pabst Blue Ribbon kick.

• ABV: 5.0%

• Flavor: latte with a hint of vanilla

• Made with coffee extract (from Arabica and Robusta coffee beans) and 
milk

• Naturally-occurring caffeine (less than 30mg per can)

WHY WE’RE LAUNCHING NOW
Coffee is an untapped segment of the alcohol-based Ready-To-Drink (RTD) 
market. We are uniquely positioned to fill this need. The RTD coffee market 
has grown 31% in the last two years, and is projected to grow 67% from 2017-
2022. Younger consumers (21-25 years old) make up the largest portion of 
this market and are driving its growth. 

WHY THEY’LL LOVE IT
Pabst Blue Ribbon Coffee is the best of both worlds: iced coffee with a vanilla 
flavor and an alcohol kick.

COFFEE WITH 
A KICK

TARGET

RETAILER ASK & BENEFIT 

LAUNCH STRATEGY
Launches Nationally January 2020

Drive traffic by targeting RTD coffee consumers with a new twist on the category
Displays: Prominent display in front section of the store or in an aisle near the FMBs.
On-Shelf: in the FMB section at eye-level. Place near similarly-sized cans when possible.

PACKAGING / SKUS
Pabst Blue Ribbon Hard Coffee will be available in 4pack 11oz cans. They can be 
sold as single 11oz cans as well.

PRICING
PTC: ~$9.99 4pk or ~$2.49 single  
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